/é'- Journal of Linguistics and
PIONEER Communication Studies

ACADEMIC PUBLISHING LIMITED

ISSN 2958-0412
www.pioneerpublisher.com/jlcs
Volume 4 Number 1 February 2025

Hinglish as a New Linguistic Trend: A Case Study of
Bollywood Movies

Arvind Malhotra?

1 Jamia Millia Islamia University, New Delhi, India
Correspondence: Arvind Malhotra, Jamia Millia Islamia University, New Delhi, India.

doi:10.56397/JL.CS.2025.02.03

Abstract

Hinglish, the hybrid blend of Hindi and English, has emerged as a dominant linguistic trend in
contemporary Indian society, particularly in Bollywood cinema. This study explores the rise of
Hinglish in Bollywood, analyzing its linguistic features, cultural significance, and impact on
communication. The integration of Hinglish in Bollywood dialogues reflects broader socio-cultural
shifts driven by globalization, changing audience demographics, and identity representation. Through
an examination of code-switching structures, lexical borrowing, and character dialogues, this research
highlights how Hinglish functions as a marker of modernity and urban sophistication. Additionally,
the study discusses the influence of Hinglish on spoken language in India, its role in shaping
perceptions of Hindi and English, and the ongoing debates surrounding its use in mainstream media.
Finally, this research considers the future trajectory of Hinglish in Bollywood and its potential
influence on other multilingual film industries. As Bollywood continues to evolve, Hinglish is
expected to maintain its prominence, bridging linguistic divides and reinforcing its status as an
integral part of India’s linguistic and cultural identity.
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1. The Rise of Hinglish in Bollywood Cinema and Hindi vocabulary, the adaptation of English
Hinglish, a blend of Hindi and English, has grammatical structures into Hindi speech, and
the flexible use of both languages within a single
sentence. This linguistic trend is especially
prominent in casual conversations, advertising,
social media, and most notably, Bollywood films,
where it has been embraced as a way to connect
with modern audiences.

emerged as a significant linguistic phenomenon
in India, particularly in urban communication
and the entertainment industry. It refers to the
seamless integration of English words, phrases,
and structures into Hindi speech, creating a
fluid and dynamic hybrid language. Unlike

conventional code-switching, where speakers The emergence of Hinglish in Indian society is
consciously switch between two languages, deeply rooted in the historical influence of
Hinglish often occurs naturally, reflecting the English on Hindi, which can be traced back to
bilingual and bicultural identities of many British colonial rule. During this period, English
Indians. It is characterized by a mix of English was established as the language of
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administration, education, and governance,
creating a linguistic divide between those who
spoke English and those who primarily used
Hindi or regional languages. Even after India
gained independence in 1947, English retained
its status as a prestigious and influential
language, particularly in urban centers. Over
time, English became a marker of education,
social status, and upward mobility, leading to its
increasing integration into Hindi discourse.
Today, Hinglish is not only a linguistic trend but
also a cultural and social phenomenon that
reflects the aspirations and identities of
contemporary Indians.

Bollywood has played a crucial role in both
reflecting and shaping the rise of Hinglish as a
mainstream linguistic practice. Traditionally,
Hindi cinema was characterized by the use of
standard Hindi, with minimal influence from
English. However, as Indian society evolved and
globalization intensified, filmmakers began
incorporating Hinglish into dialogues to better
represent the linguistic reality of urban India.
Bollywood films, particularly those targeted at
younger audiences and metropolitan viewers,
now frequently feature characters who switch
between Hindi and English effortlessly. This
shift is evident in films such as Zindagi Na Milegi
Dobara (2011) and Dil Dhadakne Do (2015), where
Hinglish is not only used as a linguistic tool but
also as a means of character development,
symbolizing modernity, sophistication, and
global exposure.

Through its widespread use in Bollywood,
Hinglish has gained greater acceptance and
legitimacy in Indian society. What was once seen
as informal or even improper language use is
now considered trendy and relatable.
Bollywood’s global reach has also contributed to
the international recognition of Hinglish,

making it a distinct feature of Indian pop culture.

As a result, Hinglish continues to thrive as a
linguistic innovation that bridges the gap
between tradition and modernity, creating a
unique space where Hindi and English coexist
seamlessly in everyday communication.

2. Linguistic Features and Patterns of Hinglish
in Films

Hinglish in Bollywood films exhibits distinct
linguistic patterns that reflect the natural
bilingualism of Indian society. It is not merely an
arbitrary mixture of Hindi and English but
follows identifiable structures that make it an
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effective and expressive mode of communication.

These patterns include systematic
code-switching, lexical borrowing, and
adaptations in scriptwriting that enhance

character development and audience relatability.

2.1 Common
Dialogues

Code-Switching ~ Structures  in
One of the most notable linguistic features of
Hinglish in Bollywood is code-switching, where
characters alternate between Hindi and English
within a single sentence, conversation, or even
phrase. This type of switching is often used to
indicate social identity, urban sophistication, or
class distinction. Bollywood films incorporate
different types of code-switching:

1) Intrasentential Code-Switching (within a

sentence):

Example from Zindagi Na Milegi Dobara
(2011):

“Mujhe tumse ek important baat karni hai.” (I
have something important to discuss with

you.)

Here, “important” is an English word embedded
within a Hindi sentence structure.

2) Intersentential Code-Switching (switching

between sentences):
Example from Dil Dhadakne Do (2015):

“Life is all about taking chances. Bas risk lena
aana chahiye.” (Life is all about taking
chances. One just needs to know how to
take risks.)

The speaker shifts from a full English sentence
to a Hindi sentence, reinforcing the natural
bilingualism of upper-class Indian society.

3) Tag-Switching (adding English tags in

Hindi speech):
Example from Jab We Met (2007):

“Tum bohot sweet ho, seriously!” (You are very
sweet, seriously!)

The English tag “seriously” emphasizes emotion
while maintaining a Hindi structure.

In Bollywood, code-switching is frequently used
in films featuring cosmopolitan characters,
especially among younger generations or elite
urban professionals, reinforcing their modern,
globalized identities. Conversely, films that
depict rural or traditional characters use
code-switching selectively to highlight cultural
contrast.

2.2 Borrowing and Adaptation of English Words in



Hindi Speech

Lexical borrowing is another key feature of
Hinglish in Bollywood films. Over time, English

words have been integrated into Hindi
conversations, sometimes with phonetic or
morphological adaptations. This borrowing

often occurs in specific semantic domains,
including business, technology, fashion, and

emotions.
1) Direct Borrowing: Some words are directly
incorporated into Hindi speech without

modification.
Example from Wake Up Sid (2009):

“Tumbhare paas ek brilliant idea hai?” (Do you
have a brilliant idea?)

The English word “brilliant” is inserted
seamlessly.
2) Phonetic Adaptation: Some borrowed

words are altered to fit Hindi phonetics.
Example from Chennai Express (2013):
“Adjust kar lo.” (Just adjust.)

Here, the English word “adjust” is adapted with
the Hindi verb suffix “kar lo” to make it
grammatically compatible.

3) Hybrid Loan Translations: Some words are
blended into Hindi  morphological
structures.

Example from Dostana (2008):
“Tension mat lo!” (Don’t take tension!)

“Tension” is borrowed from English but
functions as a Hindi noun.

The frequent use of Hinglish borrowings reflects
the prestige of English in India, particularly in
professional and urban settings. Bollywood
employs such borrowings to reflect the reality of
spoken language, making dialogues more
relatable to contemporary audiences.

2.3 Influence of Hinglish on Scriptwriting and
Character Dialogues

The inclusion of Hinglish in Bollywood scripts
has transformed how dialogues are crafted,
particularly in films aimed at younger or urban
audiences. Unlike older films where Hindi was
more formal and literary, modern Bollywood
movies feature dialogues that reflect the way
contemporary Indians actually speak.

1)

Hinglish is often used to distinguish urban elite
characters from rural or conservative ones.

Character Identity and Social Class:

21

_ Journal of Linguistics and Communication Studies

Example from Student of the Year (2012):

“Yaar, life mein balance zaroori hai, na?”
(Dude, balance in life is necessary, right?)
The use of “life” and “balance” in an otherwise

Hindi sentence signals the character’s modern
and Westernized background.

2)

Hinglish is frequently employed to intensify
emotions in dramatic or comedic moments.

Emotional and Dramatic Impact:

Example from Queen (2014):

“Mera life ka biggest moment spoil kar diya!”
(You spoiled the biggest moment of my life!)

The use of “biggest moment” in English adds
emphasis and a contemporary feel.
3)

Many Bollywood comedies rely on Hinglish for
humorous effects, particularly in exaggerated
portrayals of Westernized characters.

Example from Delhi Belly (2011):

Humor and Satire:

“Yeh kya bakwaas hai, bro?” (What nonsense
is this, bro?)

The juxtaposition of casual Hindi and urban
English creates humor and irony.

Overall, Hinglish has become a powerful tool in
scriptwriting, allowing filmmakers to craft
dialogues that resonate with multilingual Indian
audiences. It not only makes conversations more
natural but also serves as a cultural marker,
differentiating characters and reinforcing social
dynamics.

The presence of Hinglish in Bollywood films is
not random; it follows consistent linguistic
patterns that align with India’s bilingual identity.
Common code-switching structures, lexical
borrowings, and adaptations in scriptwriting
have made Hinglish an integral part of
Bollywood cinema. By incorporating Hinglish
into dialogues, filmmakers ensure relatability,
authenticity, and cultural relevance, making
Bollywood a major force in normalizing
bilingual communication in Indian society.

3. Social and Cultural Factors Driving Hinglish
Usage

Hinglish has evolved beyond a mere linguistic
phenomenon; it has become a powerful cultural
tool reflecting India’s changing social landscape.
The widespread use of Hinglish in Bollywood
films is driven by multiple social and cultural
factors, including globalization,  shifting
audience demographics, and the representation



of identity and social class. These elements have
significantly contributed to the normalization of
Hinglish in mainstream media, reinforcing its
role as a linguistic trend in India’s urban
communication.

3.1 Globalization and Linguistic Hybridization

One of the primary drivers of Hinglish usage in
Bollywood is globalization, which has facilitated
extensive linguistic and cultural hybridization.
As India integrates into the global economy,
English has become more embedded in daily
communication, business, education, and
entertainment. Bollywood, as a major influencer
of popular culture, reflects this shift by
incorporating Hinglish into dialogues, making
films more relatable to urban and international
audiences.

The hybridization of Hindi and English is
particularly evident in Bollywood films that
feature cosmopolitan themes, international
settings, or characters with global exposure. For
example, in Zindagi Na Milegi Dobara (2011),
much of the dialogue involves seamless
Hinglish usage, reflecting the characters’ global
lifestyles. A scene from the film features the line:

“Duniya bohot badi hai, aur hum sirf ek life leke
aaye hain.”

(The world is very big, and we have only one
life.)

The integration of English phrases like “life”
into Hindi speech mirrors the way educated
urban Indians naturally communicate, making
Hinglish a linguistic marker of global awareness
and social mobility.

Furthermore, the rise of multinational
corporations, Western-style education, and
digital media platforms (such as Netflix,

YouTube, and Instagram) has exposed Indian
audiences to more English content. Bollywood

films increasingly  reflect this  cultural
hybridization, incorporating Hinglish to
maintain  relevance in a  globalized

entertainment industry.

3.2 Audience Demographics and Their Linguistic
Preferences

The acceptance and popularity of Hinglish in
Bollywood are also influenced by the linguistic
preferences of its target audience. Bollywood
primarily caters to urban, middle-class, and
younger generations, who are more likely to be
bilingual or at least familiar with English
expressions.
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e According to Census India (2011),
around 130 million Indians speak some
form of English, with a significant
concentration in metropolitan cities like
Mumbai, Delhi, and Bangalore. This
demographic is also the primary
consumer of Bollywood movies
theaters and online platforms.

in

e In contrast, rural populations, where
English proficiency is lower, tend to
consume regional cinema rather than
Bollywood, resulting in a more localized
linguistic approach in regional film
industries.

Hinglish particularly  prevalent
youth-oriented films, where informal, relatable
dialogue is crucial to audience engagement. For
example, in Wake Up Sid (2009), a film about a
privileged young man in Mumbai, the
protagonist frequently uses Hinglish, as in this
scene:

is in

“Sid, tu kab samjhega ki life serious hai?”
(Sid, when will you understand that life is
serious?)

By incorporating Hinglish, the film aligns with
the linguistic habits of young urban audiences,
making conversations feel natural rather than
scripted.

Additionally,  digital media and OTT
(Over-the-Top) platforms like Netflix and
Amazon Prime have expanded Bollywood’s
reach beyond Indian audiences. Filmmakers
often incorporate Hinglish strategically to
ensure accessibility to both Indian and global
bridging linguistic gaps without
extensive use of subtitles or dubbing.

viewers,

3.3 Representation of Social Class and Identity
Through Hinglish

Hinglish in Bollywood is not just a language
choice; it serves as a socioeconomic and identity
marker, distinguishing different social classes,
educational ~ backgrounds, cultural
affiliations. The use of Hinglish often reflects
class distinctions, as seen in the contrast
between characters from different backgrounds:

and

e Elite, Westernized Characters: Speak
Hinglish fluently, signaling modernity,
education, and international exposure.

e Traditional or Rural Characters: Speak
mostly Hindi, sometimes struggling
with English, reinforcing their local
identity.



For instance, in English Vinglish (2012), the
protagonist Shashi, a middle-aged homemaker,
feels socially inferior because of her limited
English proficiency. A pivotal moment in the
film occurs when she tries to order food in an
English-speaking environment:

“Coffee... sugar... no sugar... but... please...
umm... little... milk?”

This scene highlights the social privilege
associated with English proficiency. The film
critiques how Hinglish and English are often
seen as prerequisites for confidence and success
in modern Indian society.

In contrast, Bollywood comedies frequently
satirize excessive Hinglish use, portraying it as
an attempt by characters to appear more
sophisticated than they actually are. For
example, in 3 Idiots (2009), a humorous scene
mocks a character who tries to sound elite by
inserting unnecessary English words into Hindi:

“Jab life ki dictionary mein impossible word nahi
hai, toh tension lene ka nahi!”

(When the word “impossible” is not in the
dictionary of life, there’s no need to take tension!)

This exaggerated use of Hinglish underscores
how language can be used as a tool of social
performance, where characters modify their
speech to fit certain social circles.

Moreover, Bollywood uses Hinglish to reflect
cultural shifts gender identity and
empowerment. Female protagonists in modern
films, such as in Veere Di Wedding (2018),
frequently = use  Hinglish to  express
independence, confidence, and defiance of
traditional norms. In one scene, a character says:

in

“Main koi abla naari nahi hoon, dude!”
(I am not some helpless woman, dude!)

The casual blend of Hindi and English conveys a
shift in gender dynamics, where Hinglish
becomes a medium for asserting individuality
and breaking away from conservative
stereotypes.

The rise of Hinglish in Bollywood is not just a
linguistic  trend but a  socio-cultural
phenomenon driven by globalization, audience
preferences, social identity. Hinglish
represents modernity, aspiration, and urban
sophistication, making it an effective tool for
filmmakers to connect with contemporary
viewers. Whether reinforcing class distinctions,
shaping youth culture, or reflecting India’s
bilingual reality, Hinglish Bollywood

and

in
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continues to evolve as a powerful marker of
linguistic hybridity and social change.

4. Impact of Hinglish on Language Perception
and Communication

Hinglish has become more than just a linguistic
trend; it is now a significant marker of
modernity and youth culture in India. For
younger  generations, particularly  urban
millennials and Gen Z, Hinglish represents a
dynamic and flexible mode of expression that
aligns with their globalized, fast-paced lifestyles.
Bollywood, as a cultural trendsetter, has played
a crucial role in normalizing the use of Hinglish
in popular discourse. Films featuring
cosmopolitan characters frequently use Hinglish
as a way to depict sophistication, modern
identity, and progressive attitudes. Characters
who seamlessly blend Hindi and English in their
speech are often portrayed as confident,
ambitious, and well-educated, reinforcing the
perception that Hinglish is a language of the
aspirational class. In contrast, characters who
struggle with English or speak only Hindi are
sometimes depicted as old-fashioned or socially
constrained. This association has led to a
growing belief that Hinglish is not just a
language choice but a representation of
contemporary Indian identity, positioning
English proficiency and linguistic hybridity as
markers of social mobility and wurban
sophistication.

The increasing prevalence of Hinglish
Bollywood has also influenced how Hindi and
English are spoken in daily communication.
Many phrases that originated in Bollywood
dialogues have entered everyday speech,
blurring the boundaries between formal and
informal communication. Common expressions
such as “Tension mat le” (Don’t take tension) or
“Scene kya hai?” (What's the situation?) have
become widely used among young people,
demonstrating how Hinglish has infiltrated
casual conversations. The use of English
loanwords in Hindi has also expanded
significantly, with words related to technology,
fashion, emotions being seamlessly
integrated into Hindi discourse. Conversely,
Hindi expressions are sometimes embedded into
English conversations to add cultural nuance or
humor, reinforcing the fluid nature of bilingual
communication. This phenomenon has led to the
evolution of a linguistic register where Hinglish
is not only acceptable but expected in social
interactions, business communication,

in
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digital platforms like social media, where
informal engagement thrives.

Despite its popularity, Hinglish remains a
subject of debate in both public and academic
discussions. Some linguists argue that the
widespread use of Hinglish poses a threat to the
purity and preservation of Hindi, fearing that
younger generations may lose proficiency in
formal Hindi as they become more accustomed
to mixing languages. Traditionalists worry that
Hinglish undermines the richness of Hindi
literature and weakens the cultural integrity of
the language. On the other hand, proponents of
Hinglish view it as a natural linguistic evolution,
one that reflects India’s multilingual reality and
enhances communication in a diverse society.
They argue that Hinglish is not replacing Hindi
or English but rather serving as a bridge
between the two, allowing speakers to navigate
multiple linguistic and cultural spaces with ease.
In mainstream media, Hinglish has been both
celebrated and criticized, with some praising its
role in breaking linguistic barriers while others
it as a sign of linguistic dilution.
Bollywood films continue to fuel this discourse
by portraying Hinglish as an integral part of
modern Indian life, solidifying its status as a
powerful linguistic force shaping the way
Indians perceive and use language
contemporary society.

view

in

5. Future Prospects of Hinglish in Bollywood
and Beyond

The trajectory of Hinglish in Bollywood suggests
that its influence will continue to grow, shaping
not only Indian cinema but also broader
linguistic trends in society. With globalization
and increasing exposure to Western culture, the
use of Hinglish in films is expected to expand,
particularly in genres that cater to urban and
international audiences. Streaming platforms
like Netflix, Amazon Prime, and Disney+
Hotstar have widened Bollywood’s reach
beyond India, bringing its linguistic innovations
to global viewers. As a result, Hinglish is likely
to become even more dominant in mainstream
entertainment, blurring the boundaries between
Hindi and English while making Bollywood
more  accessible to  non-Hindi-speaking
audiences. Future Bollywood films may
incorporate Hinglish in even more creative ways,
using it not just for dialogue but also in
marketing, subtitles, and song lyrics to appeal to
a wider demographic. The rise of digital content
creators and influencers who frequently use
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Hinglish in social media and web series further
reinforces its growing presence in popular
culture.

Beyond Bollywood, Hinglish serves as a model
for other multilingual film industries across the
world. Countries with colonial histories and
bilingual populations, such as Nigeria (Pidgin
English in Nollywood), the Philippines (Taglish
in Filipino cinema), and Malaysia (Manglish in
local media), have experienced similar linguistic
trends. These film industries may look to
Bollywood as a precedent for integrating hybrid
languages in mainstream storytelling, reflecting
the lived linguistic realities of their audiences.
The success of Hinglish Bollywood
demonstrates how code-switching can enhance
relatability, humor, and emotional depth in films,
making them more engaging for multilingual
audiences. As the world becomes increasingly
interconnected, Hinglish may also influence
cross-cultural collaborations in cinema, leading
to more multilingual films that blend English
with regional languages in a way that feels
natural and culturally authentic.

in

Despite its growing acceptance, Hinglish also
raises questions about the future of linguistic
purity and language policies in India. Language
preservationists argue that the increasing
dominance of Hinglish may weaken formal
Hindi, particularly among younger generations
who are more exposed to English-dominant
digital media. Some educational institutions and
cultural organizations advocate for stricter
policies to promote standard Hindi in schools,
literature, and official communication. However,
the adaptability and resilience of Hinglish
suggest that rather than being a threat to Hindi,
it represents an evolution of the language in
response to contemporary social and cultural
dynamics. Government language policies may
need to find a balance between preserving
Hindi’s literary heritage and recognizing the role
of Hinglish in modern communication.

As Bollywood continues to shape linguistic
trends, Hinglish is poised to remain a defining
feature of contemporary Indian identity. Its
widespread usage in films reflects the country’s
multilingual reality and the fluidity of language
in an increasingly globalized world. Whether it
is embraced as a cultural asset or challenged as a
linguistic deviation, Hinglish will undoubtedly
continue to evolve, influencing not just
Bollywood but also broader discussions about
language, identity, and communication in India
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and beyond.
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